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Message by the President and CE 

Our company is one of the leading insurance companies of Pakistan. This hap-

pened because of the consistent efforts of all the members of Agico. Team co-

operation and enthusiasm is the key factor in every company’s limitless success. 

Yet it is not a time to relax. It is a time to buckle up and head towards a new goal 

of a new year.  

I am hoping that all the members 

will work with the same consistency 

and will put extra efforts to achieve 

much better outcome. Best of luck! 

 

Warm Regards, 

Abdul Waheed 

 

 

 

 

 

 

 

Message by the Chief Editor 

Life is full of challenges and the brave is 

one who takes the challenges and gets suc-

cess. In years to come, we as a family 

need to work harder than before. We have 

always worked as a team and will contin-

ue to keep this spirit of team work. With 

our high spirits and enthusiastic approach 

I believe that one day our business will 

reach towards highest peak. 

 

Warm Regards, 

 Fawad Asif Rana 

 

 



 2 

  VISION, MISSION, CORE VALUES,  

PRODUCT RANGE 

VISION 

To be amongst the leading insurance companies of the country with the 

clear perception of upholding the principles of corporate governance and 

making Agico a profitable and growth oriented insurance company while 

creating insurance awareness and culture. 

To become a leading insurance company by providing client friendly ser-

vices through highly motivated team of dedicated professionals and ensuring 

progressive return to the shareholders. 

 Integrity and Professionalism 

 Quality Leadership 

 Communicate Effectively 

 Be Creative 

 Assist in  Employee Growth 

MISSION 

CORE VALUES 

PRODUCT RANGE 
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10 TIPS FOR GETTING CHEAP CAR 

INSURANCE 
                                                 By Jeff Youngs 

I n almost every state, car insurance is com-

pulsory, required by law. The rates you pay 

are directly related to a number of factors, but 

getting the best car insurance for the lowest 

price is easy if you follow the below mentioned 

10 simple but important guidelines: 

Keep Your Driving Record Clean  

Your driving record impacts your car insurance 

rates more than any other factor. If your record 

is clean, meaning it is free of tickets or acci-

dents, you will qualify for the lowest possible 

rates. If you get a lot of tickets and have had 

many accidents, you are going to pay the high-

est rates. Also, you should be aware that insur-

ance companies are investigating public social 

media posts, so if you have a clean driving rec-

ord only because you've been lucky enough not 

to get caught, don't brag about your driving ex-

ploits on social media. 

Keep Your Credit Report Clean 

Insurance companies will consider your credit 

rating to be a reflection of how responsible you 

are. More responsible drivers get fewer tickets 

and are involved in fewer accidents. 

Compare Rates 

You will want to gather quotes from a variety 

of insurance companies. Make sure the quotes 

are based on identical coverage and deductibles 

(the amount you will pay out-of-pocket before 

the insurance comes in), as well as on identical 

payment plans. Rates vary based on the type 

and amount of coverage, the amount of the de-

ductible, and whether you pay monthly by 

check, monthly via electronic payment, semi-

annually, or annually. 

Request Discounts 

Insurance companies offer a variety of dis-

counts, so be sure to request a full list of them 

to determine if you qualify for any incentives. 

Also, paying for your policy in full on a semi-

annual or annual basis usually reduces the cost 

of the insurance. 

Drop Unnecessary Coverage 

Be sure to review all elements of your policy, 

and drop any coverage that you don't really 

need. For example, owners of older vehicles 

that are not worth very much often carry more 

insurance than they really need. 

Drive Fewer Miles 

The more miles you drive each year, the higher 

your insurance rates will be. When running er-

rands, be sure to get everything done in one 

trip, and plan your route so that you'll cover as 

little ground as possible. 

Drive an Older or Different Car 

New cars are more expensive to insure than old 

cars. Luxury and sports cars are more expen-

sive to insure than mainstream sedans and 

crossover SUVs. When shopping for a new car, 

it is important to gather insurance quotes for 

the vehicles you're considering. 

Raise Your Deductible  

Your insurance policy's deductible is the 

amount of money you will need to pay out of 

your own pocket in the event of an accident or 

claim against the insurance, before the insur-

ance company will pay. By raising your de-

ductible, you can lower your insurance rates. 

Combine Policies with a Single Insurance 

Company 

Insurance companies like to sell insurance. If 

you get your auto, home and life insurance 

from a single company you can more likely to 

benefit from a multi-policy discount. 

Move to an Area with Lower Rates  

Some regions of a city are less expensive in 

terms of auto insurance than other parts of the 

city. By living in an area with low insurance 

rates, you can save money. 

 

 

 

 

 

 

 

Source: 

http://www.jdpower.com/cars/articles/finance-

insurance/10-tips-getting-cheap-car-insurance 
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HOW DO COMPANIES CALCULATE CAR 

INSURANCE PREMIUM  
                                  By  Kartik Varma and Dhruv Agarwala  

E ver wondered how your car insurance 

premium is calculated? Often the premi-

um can be adjusted for any bonus or discount 

that the insurer is willing to offer you, but in 

any case these are calculated only after the 

insurer has fixed a premium that they want to 

charge you. Here we explain one of the main 

factors that influence the premium that you 

pay for your car i.e. Insured Declared Value. 

Insured Declared Value 

At any given point, your car has some value 

associated with it. If you suffer a total loss in 

an accident, how much do you think you 

should be compensated for, assuming you had 

insurance for your car? The amount that you 

are compensated for under a comprehensive 

motor insurance coverage is directly linked to 

what is the value of the vehicle at that point in 

time. 

If you have a new car that you have just driven 

out of a showroom, its value is more than say 

a three-year-old car with 30,000 km on it. In-

sured declared value, or IDV, is the value that 

the insurance company places on your vehicle 

to estimate its worth at the time you apply for 

motor insurance. 

Motor insurance policies are indemnity poli-

cies. That's just a technical way of saying that 

they just compensate you for an amount up to 

financial loss that you have suffered on the 

vehicle, and no more. 

IDV is the maximum amount that you can 

claim under a motor insurance policy to com-

pensate for any loss arising from theft or acci-

dent. So, if you suffer total loss in an accident 

of your three-year-old car that is worth Rs 4 

lakh at the time of the accident, under no cir-

cumstances will you be compensated for more 

than Rs.4 lakh. 

When you buy a new car and are getting insur-

ance for it, the IDV is calculated on the basis 

of the price of the new car, i.e., its ex-

showroom price. If you have a car for which 

you are renewing the insurance, the IDV will 

be adjusted for any operational wear and tear 

that the car has experienced, or to put it in 

technical terms the IDV is adjusted for any 

depreciation that it has undergone for a vehi-

cle of its age. 

What if you have any accessories like a spe-

cial music system or speakers in your car? In 

this case, the value of these items that are ad-

ditional to the price of the car are added to the 

IDV, adjusted for any depreciation that these 

items might have undergone. If you are getting 

a policy for a car that is more than 5 years old, 

then the IDV is determined on the basis of an 

understanding between you and the insurer 

after adjusting for the depreciation schedule. 

Please do keep in mind that the IDV calcula-

tion is used only for a comprehensive insur-

ance policy and not a third party insurance 

cover. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: 

http://articles.economictimes.indiatimes.com/2010-08-

27/news/27618762_1_motor-insurance-car-insurance-

idv 
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             GLIMPSE OF EVENTS 

Annual General Meeting  

21st Annual General Meeting was held on April 27th, 2016. It was attended by top manage-

ment of the company and shareholders. The agenda of the meeting revolved around confirm-

ing the Minutes of the previous Annual General Meeting and reviewing the overall financial 

performance of the company. 

Directorate of Workers Education (DWE) Training Workshop 

DWE organized three day training workshops during the month of April in which employees 

from different departments of Agico participated. Areas covered in the training workshop in-

cluded Effective Time Management, Quality Control ISO 9001, Supply Chain Management, 

Occupational Safety and Health, Organizational Knowledge Management and Management 

Information System. Participants were also presented with certificate of participation at the 

end of workshop. 
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Glimpse of Events                  CONTINUED…... 

Insurance Day 

This year “Insurance Day” was celebrated by Insur-

ance Association of Pakistan (IAP) on April 5th. Be-

ing the member of IAP, Askari General Insurance 

Company Limited (Agico) also observed the celebra-

tion of “Insurance Day”. The basic purpose behind cel-

ebrating this day was to spread and increase awareness 

regarding importance of insurance among the general 

public and to strengthen the bond within the insurance 

industry. In this regard Agico organized seminars and 

panel discussions in some of the prestigious universi-

ties of Pakistan such as Bahria University, Quaid-i-

Azam University and SZABIST University. Compa-

ny’s most talented and prolific employees delivered 

the seminar which was attended by a great majority of 

students and faculty members. The session started with 

discussion about the structure of insurance industry in 

general, importance of insurance in our life leading 

eventually towards the detail presentation regarding 

the company’s structure and processes. The seminar 

ended with Q&A session during which the students 

participated quite enthusiastically and shared their 

views and opinions regarding the insurance industry. 

They were quite interested and keen to learn about the 

insurance industry since they realized after the session 

how much importance insurance holds in their life. 

Many of them also questioned about the process of 

internship enrollment in the insurance industry and 

insurance related certification. The seminars were 

quite a success in delivering the core message of cele-

brating insurance day. 

Apart from organizing seminars and panel discussions 

insurance awareness walk was also arranged by Agico.  

The walk allowed not only to create awareness but al-

so allowed the company staff to interact not just 

among each other but also with top management 

which helped to strengthen the ties even further. 
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                    WELCOME ABOARD 

                      We Extend A Very Warm Welcome To The New Joiners  

                                                                 & 

                        We Wish Them All The Very Best of Luck And Success 

Name Department 

Muhammad Tosif Administration 

Huma Sikander Human Resource 

Amana Anwaar Human Resource 

Dr. Shahzad Christy Munir Health Claim 

Farhan Khan Claims 

Kader Ali Baig Marketing 

Riaz Ahmed  Marketing 

Abdul Haleem Marketing 

Syed Bilal Hussain Shah Marketing 

Muhammad Sheraz Lodhi Marketing 

Malik Faheem A. Awan Marketing 

Muhammad Kamran Siddiqui Marketing 

Mansoor Hussain Marketing 
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                COMIC RELIEF 
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               BRANCH NETWORK 

Branch Address Phone No. 

Head office 3rd floor, AWT Plaza, The Mall, Rawalpindi. 051-9028101-102 

Peshawar 6th Floor, State Life Building, The Mall, Peshawar Cantt. 
091-5284768-

5272058 

Abbottabad 
Room No.10 and 11, 2nd Floor, Silk Plaza, Mansehra 

Road, Abbotabad. 
0992-342439 

Islamabad  11-West Jinnah Avenue, Blue Area, Islamabad. 051-2270471-3 

Rawalpindi-II 
2nd Floor, National Business Centre, Murree Road, 

Shamsabad, Rawalpindi. 
051-9292082-85 

Rawalpindi-III 
1st Floor, Feroz Sons Building Harding Road, Saddar, Ra-

walpindi. 
051-9273661-3 

Faisalabad-I  2nd Floor, Platinum Centre Kotwali Road, Faisalabad. 041-2412302-5 

Faisalabad-II 
Office No.13-16, 1st Floor, Kohinoor One Plaza, Jaranwa-

la Road, Faisalabad. 
041-8501862-4 

Faisalabad-III 
Office No. 401, 3rd Floor, Business Center, Civil Lines, 

Faisalabad. 
041-2408561-62 

Gujranwala  
1st Fllor, Al-Azhar Plaza, Opp. Iqbal High School, Ghalla 

Mandi, GT Road, Gujranwala. 
055-3856324 

Sialkot 
1st Floor, Obero I Cooperative Building, Paris Road, Sial-

kot. 
052-4582381 

Lahore I 
2nd Floor, Usman Block, Complex, New Garden Town, 

Lahore. 
042-35860871-5 

Lahore III 
Office No. 106, 1st Floor, Lateef Centre Ichra, 100-

Ferozpur Road, Lahore. 
0423-7502327-9 

Multan Golden Heights, Near High Court, Nustrat Road, Multan. 061-4547842 

Bahawalpur 2nd Floor, Shahab Plaza, Chowk One Unit, Bawawalpur. 062-2284201 

Hyderabad 1st Floor, Gul Centre, Thandi Sarak, Hyderabad. 022-2729689 

Karachi-I 
Office No. G-167, Mezzanine Floor, Marium Center, Kha-

lid Bin Waleed Road, Karachi. 
0213-4306701-6 

Karachi-II 3rd Floor, AWT Plaza, I.I. Chundrigar Road, Karachi. 0213-2273513-5 

Karachi Corporate 4th Floor, AWT Plaza, I.I. Chundrigar Road, Karachi. 0213-2273513-5 

Karachi-III 
Clifton Branch Karachi III 401, 4th Floor, Shaheen Centre 

Near Schone Circle, Clifton, Karachi. 
0213-5308112-114 

Askari General Insurance Company Limited 

3rd Floor, AWT Plaza, The Mall, Rawalpindi   

Tel. No: 051-9028101-102, 9272425-7  Website: www.agico.com.pk 


