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     Sustainable Relationship 

      Greetings  

By the grace of Almighty Allah, it is of immense pleasure to state that the year 

under review was witnessed eventful but promising for our company. Despite all 

the odds and intricacies, the financial performance of the year showed a positive 

growth and reported a net profit after tax of Rs. 47 million, an explicit turnaround 

in profitability from red to green. 

The achievement is due to the concerted and painstaking efforts that helped in 

controlling the divergences and monitoring of financial targets. The better financial 

position and performance of the Company has also been endorsed by both the 

Credit Rating Agencies in the form of upgrading the entity rating from A- to A. The 

other landmark initiative during the year includes the launching of Customer‟s 

Claim Service Center which is operational 24/7. This measure will enrich the 

image of the Company among the customers and provide reasonable assurance 

that the needs and concerns of the customer are timely heard and addressed. 

 The Company was also able to successfully launch an in-house vehicle tracking 

system. The advantages expected to emanate from this service are manifold and 

shall help in hedging the risk to which the assets are normally exposed. I take this 

opportunity to attribute the achievements and performance of the Company to the 

Human Resource which demonstrated immense sense of ownership and 

professionalism. 

 I would also like to thank the Board of Directors which endorsed vision and 

strategies of the management throughout the period. 

I am honored to lead the AGICO‟s team which makes me stand tall.    

 

 

“The messenger of god is an excellent model for those who put in hope and the last day remember him often”                     

(Quran23/21) 

"Most people never run far enough on their first wind to find out they've got a second. Give your dreams all you've got and 

you'll be amazed at the energy that comes out of you."                                                                                          

(William James, American Philosopher, 1842-1910 - thanks Jean Stevens) 

  

CE and President AGICO extend heartiest greetings and facilitations to all employees of AGICO, on the auspicious 
occasion of its 16th anniversary falling on 15th October 2011. The CE has lauded the hard work, dedication and 
loyalty of all its employee at all tiers, in bringing the Company to its present notable standing in the comity of 
renowned insurance companies of Pakistan.  

We all bow in complete humility to Allah Almighty for showering his blessings in all our endeavors and pray for and 
seek His guidance in future as well.  

Wishing you all a very happy, healthy and prosperous life. Aameen. 
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                          The Pakistan  

                   Credit Rating Agency  

                (PACRA)  has upgraded  

            The insurer financial strength          

        (ifs)rating of  askari   general    

       insurance   company limited (AGICO)  

        to  “a” (single a) *previously  “a-”  

           (single a minus)]. The Rating  

              denotes a strong Capacity to  

                            meet  Policy. 

 

To become a leading insurance company by providing client 

friendly services through highly motivated team of dedicated 

professionals and ensuring progressive return to the 

shareholders.                                 
Vision                                                                                          

The Vision of askari general insurance company limited is to 

be amongst the leading insurance companies of the country 

with the clear perception of upholding the principles of 

corporate governance and making AGICO a profitable and 

growth oriented insurance company while creating 

insurance awareness and culture 

  

 

 Mission 

  

 

2011-2012© Human Resource Department AGICO 02 

 

                

 

                  

                    

               

 

 

                            

 

                            



3 | P a g e  

 

2011-2012© Human Resource Department AGICO                             03 

Annual Sales Conference 

2011 
The Annual Sales Conference was held at Nathiagali in Hotel Elites. All DH, BM and Awardees participated in the Annual 
Sales Conference. The Annual Sales Conference was arranged from 29 – 31 July 2011.Distinguishing performers from 
marketing and operations department were awarded on this occasion. The CEO of askari General Insurance Company and 
heads of departments present their views.  
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Utmost Good Faith (Uberrimae Fides) 

As a client it is your duty to disclose all material facts to the risk 
being covered.  A material fact is a fact which would influence 
the mind of a prudent underwriter in deciding whether to accept 
a risk for insurance and on what terms. The duty to disclose 
operates at the time of inception, renewal and any point midterm. 

Indemnity  

On the happening of an event insured against, the Insured will 
be placed in the same monetary position that he/she occupied 
immediately before the event taking place.  In the event of a 
claim the insured must:                      

  Prove that the event occurred· Prove that a monetary loss has 
occurred                                                            

 Transfer any rights which he/she may have for recovery from 
another source to the Insurer, if he/she has been fully 
indemnified. 

Subrogation       

The right of an insurer which has paid a claim under a policy to 
step into the shoes of the insured so as to exercise in his name 
all rights he might have with regard to the recovery of the loss 
which was the subject of the relevant claim paid under the policy 
up to the amount of that paid claim. The insurer‟s subrogation 
rights may be qualified in the policy. 

In the context of insurance subrogation is a feature of the 
principle of indemnity and therefore only applies to contracts of 
indemnity so that it does not apply to life assurance or  

 

 

Personal accident policies . It is intended to prevent an insured 
recovering more than the indemnity he receives under his 
insurance (where that represents the full amount of his loss) 
and enables his insurer to recover or reduce its loss.   

Contribution  

The right of an insurer to call on other insurers similarly, but not 
necessarily equally, liable to the same insured to share the loss 
of an indemnity payment i.e. a travel policy may have 
overlapping cover with the contents section of a household 
policy.  The principle of contribution allows the insured to make 
a claim against one insurer who then has the right to call on 
any other insurers liable for the loss to share the claim 
payment. 

Insurable Interest  

If an insured wishes to enforce a contract of insurance before 
the Courts he must have an insurable interest in the subject 
matter of the insurance, which is to say that he stands to 
benefit from its preservation and will suffer from its loss.  
In non-marine insurances, the insured must have insurable 
interest when the policy is taken out and also at the date of loss 
giving rise to a claim under the policy.  

Proximate Cause 

An insurer will only be liable to pay a claim under an insurance 
contract if the loss that gives rise to the claim was proximately 
caused by an insured peril. This means that the loss must be 
directly attributed to an insured peril without any break in the 
chain of causation.  

Nasir Siddique  

E.O (Underwriting)      

Lahore-1 

   The Six Principles of Insurance 
  

 

Humor at Work 

An Expensive Insurance Fraud -Here comes the best part.!!! 

A Charlotte, NC. Man having purchased a box of very rare, very expensive cigars, insured against them fire among other things. 

Within a month, having smoked his entire stockpile of cigars and without having made even his firstly premium payment on the 

policy, the man filed a claim against the insurance company. In this claim, the man stated the cigars were lost “in series of small 

fires”.                  

The insurance company refused to pay, citing the obvious reason; the man had consumed the cigars in the normal fashion. The 

man sued the company and won! In delivering the ruling, the judge agreed that the claim was frivolous. He stated nevertheless that 

the man held a policy from the company in which it has warranted that the cigars were insurable and also guaranteed that it would 

insure against fire, without considered to be, “unacceptable fire” and was obliged to pay the claim.                                   

Rather than endure a lengthy and costly appeal process, the insurance company accepted the ruling and paid the man $15,000.00 

for the rare cigars he had lost in the “fires”. 

After the man cashed the check, the insurance company had him arrested on 24 counts of arson.!!! With his own insurance claim 

and testimony from the previous case being used against him, the man was convicted of intentionally burning his insured property 

and sentenced to 24 months in jail and a $ 24, 000.00 fine.        

       Rubina Rizvi      

       SVP/Head of (Underwriting) 
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                 HR Matters 

 It is my pleasure to share with you the 

performance of HR department. The HR 

department with its limited resources is 

striving hard to achieve its objectives. Some 

of the key accomplishments are: 

 
Introduction of a new Performance appraisal system 

 

HR department has introduced a new improved performance appraisal 
system in this year. The feedback had been very encouraging. The 
new system provided individual employees an opportunity to highlight 
their achievements and identify areas where they need support from 
the organization. HR extends heartiest congratulations to all employees 
of AGICO for making this exercise a success.   

 
Trainings on Employee Motivation 

 

To help employees cope with the pressures of business in this difficult 
time, HR conducted a motivational training for „twin cities‟ marketing 
staff at Islamabad office. The feedback of the training session 
encouraged us to offer such trainings in the future. In addition, we are 
working on offering other trainings in the area of business ethics, team 
working, and communication within the organization etc.   
 
  
However, besides the achievements that HR department has attained, 
there are issues that need immediate attention such as over staffing in 
some departments. Lack of team working is also an issue. I would like 
to reiterate that much more needs to be done to improve efficiency.  
Thus, HR is working with the other departments to standardize the 
SOPs and job descriptions. To build effective work relationships at 
AGICO, HR department is introducing the concept of work teams in 
other departments to harness the best abilities of employees.   
At HR department, we are endeavoring to bring transparency and 
openness in our relationships with employees at AGICO. We would like 
to hear the concerns and expectations of all employees. To meet all the 
reasonable expectations of employees, HR department have already 
initiated a system through which employees can write to HR 
department. Rest assured we will continue to work tirelessly to build a 
better work environment at AGICO for all employees. 
 
    Fawad Asif Rana 
   AVP (Head of HRD) 
 
 
 

                      

 

  
 

Motivational Training of Rawalpindi & 

Islamabad Marketing Staff by HRD 

In this volatile, evolving world of business today 
organizations without a constant flow of new ideas are 
doomed to obsolescence or even worse .Organizations 
must be flexible to accommodate changing customers‟ 
needs, appearance of new competitors, and shifting 
employees roles .HR Conducted a Motivational 
Training for Twin Cities Marketing Staff at Islamabad 
office .The feedback of the training session shows the 
need, credibility and importance of Such Trainings in 
future. 

Training Feed Back 

 

 

Job Whale Done!       

Awards Holders For The Year 2010 

Marketing 

1.Main Tahir Ahmed Tayyab                                

2.Sarfaraz Ahmed Tarar                                                 

3.Sh.Muhammad Hanif Zafri                                           

4.Shah Rukh                                                                   

5.Arsalan Pasha                        

6.Azhar  Iqbal Bajwa                                                               

7. Muhammad Munawar Iqbal                                       8   

8.Mustafa Salman Pasha              

Operations                                              

1.Fayyaz Gul AVP(Underwriting)           

2.Muhammad Qamar Ikram (AVP)                       

3.Asim Raza Manager(claims)               

4.Muhammad Asif Bajawa Manager(Health Claims) 

5.Muhammad Tariq Manager(Underwriting) 
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“HR should not be defined by what it does, but by what it delivers — results that enrich the organization’s 

value to customers, investors and employees.”                                   

( Dave Ulrich) 
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ASKARI CLIENT-PANEL INTERACTION 

 askari Health is focusing on improving client confidence into 

the services and facilities offered. In this regard, an activity 

was organized on 28th June 2011 at Islamabad with the 

collaboration of Maroof International Hospital. 

Leading clients of askari Health were invited. The program 

started with an introduction to the services and facilities 

available at the hospital by Mr. Ammar Bilal, Director 

Operations, M.I.H. The aims and objectives of the activity 

were highlighted by Dr. Muhammad Abbas Zaidi, Country 

Head, askari Health. He also announced the launching of 

web-based Health Portal for askari Health clients. He also 

highlighted the fact that this feature is another unique 

achievement where client HR can not only view their updated 

employee data but also can submit addition/ deletion 

requests and declaration forms online. 

Mr. Jamshed Jadoon, Head MIS, Agico, then presented the 

details of the use of the Web Health Portal.                                         

 

 

This presentation was followed by a Q&A session in which all 

the participants took enthusiastic part. Mr. Abdul Waheed, 

President and CE of askari General Insurance Company was 

then invited to express his views. He appreciated the effort of 

his team and thanked the hospital for its cooperation and the 

clients for sparing valuable time. The management of the 

hospital in return expressed their commitment to provision of 

quality medical services on priority to askari clients and to 

continue its cooperation to the maximum. 

Finally, the participants were taken around for a detailed 

guided tour of the hospital. After the tour concluded, a 

sumptuous lunch was hosted. During lunch, all the 

participants exchanged their views with the askari and the 

hospital teams. All of them appreciated the idea of askari 

client- panel interaction and launching of Health Web-Portal. 

Most of them said that they now feel more comfortable and 

relaxed after meeting the askari team and visiting the panel 

facility. 

Dr. Muhammad Abbas Zaidi 

Head of ( askari Health)  

 

“To insure good health: eat lightly, breathe 

deeply, live moderately, cultivate cheerfulness, 

and maintain an interest in life.” 

 

Call us Now At: 111-444-687 

We are ready to help 24/7 with our state of 

the art customer services department 
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Fire Risk 
 

Fire Prevention 
 

  

Fire Protection in Textile and Non-Woven Mills 
 

Textile and non woven mills have experienced fires in 

the Opening, Blending, Cleaning, Carding, and 

Spinning, Weaving, and Filtration areas since the 

introduction of electrically operated machinery. In the 

past, these fires were controlled by alert mill employees 

who were able to bring manually operated fire 

extinguishers and fire hoses to the machine and fight 

the fire. Even if the fire was relatively large, it normally 

only damaged one or two machines. 

 As a result of the high stock transport speeds, the 

enclosed machinery, and a reduced number of 

personnel in the area - when fire strikes an automated 

Blow Room installation it is possible to burn out several 

machines as well as the filters. With the increased cost 

and efficiency of the new automated machinery, most 

modern Blow Rooms have only two or three lines of this 

machinery.  

Fire Detection 

When a fire occur, it is essential to detect the fire as 

quickly as possible and to control it. In addition to 

controlling the fire, the machinery must be stopped in 

order to prevent the passage of the fire from one 

machine to another, and alarms must be sounded to 

alert the personnel in the area. 

Normally these detectors are located on stock transfer 

ducts in such a way as to be able to sense a spark or 

burning fibers moving from one machine to another. 

Upon detection of a fire in this manner a signal is sent 

to the central control panel to activate a Spark Diverter 

or an automatic 24 volt solenoid valve Extinguisher to 

control the fire.  

 

 

 
The first step in fire planning must include such thing as 

machinery maintenance to assure that the machine will 

not start a fire by itself. Fire can start as a result of loose 

parts or poorly aligned bearings and shafts. If proper 

maintenance is practiced, most fires of a machine It is 

far better to prevent the fire than it is to fight it can be 

observed after it has started. Therefore, origin can be 

eliminated. This not only includes alignment of parts, but 

also proper lubrication and careful attention to electric 

motors. 

 

Although it is frequently difficult to have complete control 

of accumulations of waste, it is important that this 

“housekeeping” portion of fire prevention be observed. 

Periodic cleaning around machines is of extreme 

importance. 

 

Fire Control 
 

The fire control systems normally used in textile 

machinery applications are Dry Chemical, Carbon 

Dioxide and FE-227ea. All of these agents are effective 

on textile fires when used properly. Each has 

advantages and disadvantages, and the decision on 

which to use should be made with these advantages 

and disadvantages in mind. 

In addition to automatic fire extinguishers, high speed 
Spark Diverters can also be located after the bale 
opener and before the mixers and chute-fed card lines 
to prevent embers from entering a machine. Used alone 
or in tandem with automatic extinguishers, Spark 
Diverters offer affordable fire protection for the blow 
room. 

Engr.Muhammad Younus Bashir 
VP - Risk Management 
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“I guess what I'm trying to say is, I don't think you can measure 

life in terms of years. I think longevity doesn't necessarily have 

anything to do with happiness. I mean happiness comes from 

facing challenges and going out on a limb and taking risks. If 

you're not willing to take a risk for something you really care 

about, you might as well be dead.” 

Diane Frolov & Andrew 

  

 

http://www.quotationspage.com/quote/32561.html
http://www.quotationspage.com/quote/32561.html
http://www.quotationspage.com/quote/32561.html
http://www.quotationspage.com/quote/32561.html
http://www.quotationspage.com/quote/32561.html
http://www.quotationspage.com/quote/32561.html
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Reinsurance has as important a role to play 

in risk management, and it would behoove 

risk managers--especially those responsible 

for large and complex risks--to have a solid 

understanding of the reinsurance market 

trends, both in terms of 

where it is heading and what it can do for risk managers in general. 

The reinsurance industry has benefited from a moderation of 

catastrophe losses in recent years. The first sign is that higher pricing 

over the last several years should finally result in improved bottom-line 

profitability; in reinsurance terms, a hardening of markets or rates 

refers to an increase in prices for coverage. Reinsurers such as Munich 

Re and Swiss Reinsurance Co., the world‟s biggest; renew about two-

thirds of their annual property and casualty contracts in January, and 

the remainder in April and July. The renewals on April 1 typically focus 

on the Asia-Pacific region. Higher pricing was in result of major 

catastrophes/losses during last several years which are discussed 

below in brief,  

The Earthquake in Japan: 

Insurance losses from the Japanese earthquake may be large enough 

to turn prices for catastrophe cover that have been falling for two years,  

The Japanese quake finally exhausts the natural catastrophe budget 

for 2011 of a majority of reinsurance companies, In reinsurance terms, 

a hardening of markets or rates refers to an increase in prices for 

reinsurance coverage.  

Previous Disasters: 

Insurers and reinsurers were hit before the Japan quake by four 

disasters in the Asia Pacific region -- two tremblers that struck New 

Zealand as well as Cyclone Yasi and floods, which both hit Australia.  

Hurricane Katrina: 

Hurricane Katrina, the largest-ever storm to hit the United States, a 

catastrophe to hit the worldwide insurance and reinsurance industries. 

It is estimated that the market loss of Hurricane Katrina will be 

approximately US$40 billion, 

The impact of Hurricane Katrina also bolstered pricing in 

reinsurance markets worldwide. There is already a clear 

sign that insurance and reinsurance companies around the 

world are tightening their underwriting strategy for premium 

pricing, and the downwards pricing trend of major 

reinsurance markets is likely to come to a halt. 

September 11, 2001: 

In human terms, the devastating destruction on September 

11, 2001 has caused all reinsurer to re-evaluate their 

priorities and to adjust to a new reality. In economic terms, 

the insurance industry has also re-evaluated and re-ordered 

its priorities in an effort to confront the realities of the post-

September 11 world. 2001 was the global reinsurance 

industry's worst loss year ever.  

By accessing the reinsurance markets, risk managers can 

reap a number of perks, such as enjoying increased 

competition on their business depending on program 

structure and class of business; unfiltered program ideas 

and suggested structures based on direct feedback from 

reinsurers; unique approaches to their programs, typically 

tailored to their specific needs such as corridor deductibles 

and aggregate stop-loss programs; access to reinsurers' 

intellectual capital and expertise on a variety of issues, 

including alternative financing proposals; and the 

opportunity to present the company's risk management 

program directly to the reinsurers. 

 Sohail Khalid                 

JSVP/Head of (Reinsurance) 

 

 

“We teach some by what we say. We teach by what we are. We teach by what we do. 

Everyone knows you-not by what you say or what you are. They know you by what 

you do” 
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Reinsurance International Market Trends: 
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Annual General Meeting 2010 

 

Top Ten Insurance Companies of the World 

 
1.American International Group 

(AIG) 

Country: United States                         

Market Value: $172.24 billion 

2. AXA Group 

Country: France                                   

Market Value: $66.12 billion 

3. Allianz Worldwide 

Country: Germany                                

Market Value: $65.55 billion 

 

4 Manulife Financial 

Country: Canada                                 

Market Value: $50.52 billion 

5. Generali Group 

Country: Italy                                      

Market Value: $45.45 billion 

6. Prudential Financial 

Country: United States                         

Market Value: $39.70 billion 

7. MetLife 

Country: United States                         

Market Value: $37.94 billion 

 

 

8. Aviva 

Country: United Kingdom                                
Market value: $33.10 billion 

9. Munich Re Group 

Country: Germany                                        
Market Value: $30.99 billion 

10. AEGON 

Country: Netherlands                                      
Market Value: $26.40 billion 

Source: Forbes.com 

Companies might have lost or 
retained their ranking based on 
their performance 
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With the volatile situation in the region and particularly Pakistan, there is a growing consensus among   people, consequent to the 

enlightenment campaigns run by insurance stakeholders, about importance of insurance including liability, personal accident, 

projects, plant & machinery, property insurance etc. With the outburst of Terrorism phenomenon, the need to get insured is felt in 

every heart and this is the ripe moment to not only serve people by emancipating them from worries of loss but also to strengthen the 

roots of insurance sector. The greatest asset insurance bestows, is the eternal peace of mind in case of most traumatic moment of 

one‟s life. In essence, insurance is truly the fuel allowing powerful countries‟ economic engine to keep running with stealth. With 

recent menaces including natural catastrophes, accidental and terrorist dents, it is exceedingly imperative to explicate necessitude of 

insurance. AGICO, an offshoot of AWT, is one of the top insurance outfits which are cognizant of current milieu and is striving for 

customers‟ pacification besides expansion of business base. AGICO deals in insurance of assets, health, automobile, personal 

accident, travel, marine, aviation, property while covering every minutiae of loss peril. AGICO has recently cemented its germination 

within armed forces through Defence Business Marketing Division, raised in 2010 with independent portfolio.          

Defence Marketing Division team is a vigorous, farsighted and industrious team lead, who has managed to boost the growth rate by 

utilizing potentials of target market. Defence associated outfits have always offered green business fields, augmented now a days 

due to high risk situation, and Defence Business Marketing Division has rightly piloted the business acquisition by exploring all 

avenues and organizations, overlooked earlier. Frequent presentations, meetings and visits have been made to inculcate the 

realization that AGICO had been deprived of business by most of the Defence outfits despite sprouting from same root i.e. Army and 

offering competitive services and premium rates. 

NLC, FWO and CSD were unexplored options but Defence Business Marketing Division & its teams relentless efforts helped in 

striking business deals with them. By bringing these on customers list, opportunities to augment business ties are lurking to be 

availed. Efforts are in hand by Defence Business Marketing Division to utilize it optimally. The business ties with Fauji Foundation, a 

vast organization itself, were drilled down further. Few of the offshoots have improved upgraded their shares while others are in 

process of doing so.  

Notwithstanding aforementioned, few organizations are still persistent on offering AGICO lesser share and it is essential that few 

insistent policies be adopted to capture maximum of the share. Besides that, targeting a gigantic market of Defence, the Team is 

required to be beefed up by inducting more professionals with matching zeal and passion. A top down approach is also required to 

enlighten higher hierarchy in these organizations that AGICO is their sibling, which is offering high class services and rates and that 

AGICO be given preference to foster the roots of AWT. The team‟s efforts should be duly recognized at appropriate level and 

awarded due incentives.  

AGICO has also focused to perk up through amelioration of service level and rates. Defence Business Marketing Division aspires to 

enhance the business even further besides betterment in service provisioning to old clients. We are aiming at world class service 

profile with matching rates and maximum market share. AGICO business is expected to swell up manifolds provided Defence 

organizations reciprocate especially Army associated commercial organizations, which are contemporary business giants. We 

promise to remain committed to excel and strive to produce the best while hoisting the AGICO and AWT flag high. 

              

                  Mustafa Salman Pasha

                                                                  Head of (DBMD)  

          

AGICO (DEFENCE BUSINESS MARKETING DIVISION) 

 

AGICO From March 2010 to March 2011 

 The information being presented below has been derived from the Industry Statistics published periodically by Insurance 

Association of Pakistan (IAP).                                      

Total number of companies, operating as non-life insurers in Pakistan, as per the latest March-2011 IAP published data is 

28.  
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The year 2011 is a year of challenges for IT department where IT 

Department has to pace its development inline with the vision of 

The Management.  IT department is totally focused to implement 

state of art technologies and facilitate AGICO in securing an edge 

in the market over competitors.  

AGICO is the first insurance company is Pakistan having its own in-

house tracking services. These services enabled AGICO to 

compete market with value additions and superior services. Our 

tracker technology is latest and equipped with all required features 

available. The credit of this success goes to the company 

management which facilitated and helped to over-come 

implementation difficulties. Now we have 24/7 operational control 

room which is serving more than 6000 customers pans Pakistan 

within few month of its launching. 

IT department also developed and implemented Customer Service 

Center at Islamabad. Through CS a customer can call UAN 111-

444-786, 24 hours a day and can register queries, complains and 

claim intimations. Claim intimations are linked with an SMS 

gateway where any claim intimated by the client is acknowledged 

through SMS within 15 minutes.  

 

AGICO TRACKER 

AskTrack, a brand of Askari General Insurance Co. Ltd., has been 

formed to address the growing vehicle theft/ white crime rate in the 

country which resulted in financial loses for all concerned which 

included the client and insurance companies as well. It was felt that 

tracking services, utilized, will prove benefitting to individuals and 

companies grounded with location information 

  The policy provides comprehensive coverage against accidental 

damage including: 

1. Fire 
2. Theft 
3. Snatching away by violent means 
4. Riot & Strike damage 
5. Loss or damage due to natural calamities 
6. Road Traffic Act and a Common Law 
7. Third party liability (bodily injury and property 

damage) 

 

This new concept has been appreciated at large where customer 

gets detail of surveyor through sms with in short time. 

Online health web portal and online health card verification 

system are few more implementations in short span of few 

months. 

IT department is also working to strengthen internal controls 

through effective use of Information resources. Effectively 

strengthening IT infrastructure and tuning system performances.  

IT department is also working to distribute computing resources 

to meet growing needs of the company in delivering maximum 

performance. Introduced new technologies integrated with our 

system in reducing insured risks. IT department has 

implemented redundant system for data security and availability. 

We believe that strengthened information services coupled with 

effective team can achieve miracles.  

Jamshed Jaddon        
VP/Head of ( MIS) 
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Feedback 
We‟d love to hear what you think of Newsletter and welcome any suggestions for future editions. 
Please contact news letter Services at nl@agico.com.pk. 

 

 

 

 

 

 

 

 

Telephone +92519272424-7   

4TH FLOOR AWT Plaza,  

The Mall, Rawalpindi, Pakistan 
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